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A BIT ABOUT EXECUTOR - MRP-EURASIA:

In fact, our research company is established as an international holding of local independent companies dispersed in dozens of countries in Europe and Asia, incorporated with one brand and uniform standards. See details on our website - http://mrp-eurasia.com/about_us and http://mrp-eurasia.com/Our_territorial_and_functional_management . We use the services of our independently owned offices (local companies, with a common co-founders) in each of 32 countries in Eastern Europe and Central Asia. 
In these local offices are working national field specialists (supervisors, controllers and interviewers) and managing national level staff (National Field Coordinator and Country Director). Head office serves as the center on methodology, communication with customers, technical data processing, financial processing, quality control, personnel policy, coordination of the distribution research tasks by regions. (see the full list of available countries for us, where we have own field offices http://mrp-eurasia.com/Countries ). 
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1. Statement of the study. 
1.1. Justification of urgency. 
Decision on travel is concentrated around the selection of a tourist destination. A variety of tourist motives contains various kinds of tourism trips and suggests numerous possibilities of new places of tourist destination. Lifestyle Diversification creates a rich spectrum of motives for the journey, which, in turn, determines the appearance of new places of tourist destination. 
Thus, understanding and use of tourist motives, knowledge of the various travel patterns, influencing the choice of a tourist product, may be the key to the successful operation of tourist enterprises, promotion of tourist destinations. The practical significance of identification, study and use of motivational aspects in the field of tourism is evident. By identifying the motives, can produce effective methods conducive to attracting potential tourists and make it a permanent status, and ultimately affect the nature and scope of tourism demand and sales. 
1.2 Problem situations. 
At present, the choice of destinations is very much dependent on the traveler's income. For example, low-income people can not afford to travel during the holidays in the remote corners of the world because of the high cost of airline tickets, and those who have enough money to pay for any tourist trip, forced vacation nizkokomfortabelnyh conditions due to limited travel agency opportunities . In this regard, the need to streamline the information about the capabilities and desires of potential tourists for the optimal combination of these two aspects. 
14. Purpose of the study. 
Find the relationship between social factors and choice of destinations for further practical application in the workplace as an economist-manager of tourism. 
15. Research objectives. 
1) to identify the main factors influencing the choice of a tourist destination with respect; 
2) to find out the circumstances that prevent the journey; 
3) to find out preferences based on previous trips the respondents; 
4) Find the dependence of the choice destinations of their social status; 
1.7. Subject of study. 
Subject of research - the factors influencing the choice of destinations representatives of various social groups. Accepted provide the dominant and adverse factors of tourist motivation with certain opportunities to strengthen its impact on consumer behavior and the process of taking a decision about the journey and the choice of a tourist product. 
- Age; 
- Education; 
- Social status; 
- Mentality; 
- Denomination; 
- Income; 
- marital status; 
- Job; 
- Leave; 
- Health; 
- The number of tourist groups; 
- The geographical area; 
- Seasonality; 
- Activity 
18. Object of study. 
Object of research are the main different segments of the population in three cities in each country (Russia, Ukraine, Belarus, Moldova, Kazakhstan), which prefer to spend a relaxing holiday away from home. 
19. Hypotheses. 
The main factor influencing the choice of destinations is the economic situation of the individual. To a lesser extent, factors such as age, education, free time, family status and health. 
The circumstances that prevent the journey - is the lack of passport, health restrictions, lack of time, family life cycle, lack of interest, fear and security. 

2. Methodical section. 
2.1. Methods of collecting primary sociological information. 
When primary data collection is generally used four main methods, each of which has two main varieties: 
· survey - questionnaires and interviews; 
· document analysis - qualitative and quantitative analysis; 
· observation - Unincorporated and included; 
· experiment - controlled and uncontrolled. 
In this case study used a survey. 
2.2. Location and time of the study. Instrumentation name. 
The study was conducted at the center of major cities by bypassing the apartments and households by random selection. Unit survey - an apartment or a household. 
Instrumentation: Questionnaire. 
2.3. Instrumentation features. 
In total, the questionnaire 23 questions, including: 
1. According to the content: 
1) the identity of the respondent - 8 (2 7, 9, 10); 
2) the facts of consciousness - 9 (1, 13 19, 22); 
3) The behavior of the facts - 6 (8, 11, 12, 20, 21, 23). 
2. The form: 
1) closed questions 
· alternative - 10 (1, 2, 4-8, 18,20,21); 
· not an alternative - 1 (17). 
2) semi questions - 8 (3, 10, 11, 12, 14, 16, 19, 22); 
3) open-ended questions - 2 (9, 23). 
3. design: 
1) table - 2 (13.15); 
2) Line - 21 (1-12,14, 16-23). 
4. Subjects filters - 4 (3, 5, 10, 18). 
2.4. Sample. 
	[bookmark: table01]sample size 
	sample Type 
	surveillance Unit 
	Geography 

	1200 
	spontaneous 
	respondent 
	city ​​center 


2.5. The method of processing the empirical data. 
In this case study used a manual method of processing the empirical data from the comparison of the frequency responses in the demographic and geographical terms .. 
2.6. The practical significance of the study 
This case study is of great practical importance. The processed data can be applied as already existing travel companies for the further development of certain areas or the development of entirely new, previously not to attract attention; and agencies are only going to begin to engage in tourism business. 
Annex 1. 
PROFILE 
"Your choice of destinations." 
Dear study participant! 
We ask you to take part in the survey in order to identify, depending on the choice of recreational social status. This study is conducted MRP-EURASIA. 
Technique filling in the questionnaire: circle selected answer (s) in a circle. 
Anonymity is guaranteed, all data will be published in a general form. 
Thank you in advance for your participation! 
1. Which of these patterns best matches your mood at the moment? 
[bookmark: graphic02]
1. 2. 3. 4. 5. 
2. Your age. 
a) under the age of 17 
b) from 18 to 24 
c) from 25 to 35 
d) from 36 to 55 
f) over 55. 
3. Your occupation. 
a) student 
b) student 
c) work 
d) Unemployed 
e) retired 
If your answer is c), d), e), enter a profession. 
4. Your sex. 
a) male 
b) women 
5. What is your education. 
a) Primary 
b) the average 
c) specialized secondary 
d) Higher 
e) 2, and higher 
If your answer is a), b) go to question №7 
6.Po content of your education: 
a) technical 
b) humanitarian 
c) natural sciences 
g) social 
7. How would you assess the economic situation of your family. 
a) we only have enough for food and clothing 
b) if a time saving, we will be able to buy inexpensive household appliances 
c) we have the necessary appliances, but the purchase of the machine itself until we can not allow 
d) if the need arises, we will be able to buy an apartment 
e) have a high income, but I refuse to characterize it. 
8. Choose the answer that best reflects how many times a year do you usually relax. 
a) in accordance with the holidays 
b) my 1 month vacation, but I can not take it all at once, especially in the summer 
c) my vacation 1 month and I can take it all at once 
g) actually obtained only 2 weeks 
d) more than 1 month 
9. Marital status. 
(Please specify) 
10. Do you have children? 
a) no 
b) yes (please specify how many) 
If you answered no, go to question №12 
11. Where usually rest your children? 
a) in the town 
b) in the country or in the village (in the countryside) 
c) in summer camps 
g) in the south of the country 
d) abroad 
e) Other (please specify) 
12. Where did you spend your last vacation (holiday) 
a) in the country 
b) abroad (specify the country and city) 
13. How do you assess the quality of the tourism business in the country? 
	[bookmark: table02]Type of company 
	Excellent 
	Good 
	Satisfactory, but 
	bad 
	I do not know 

	state 
	5 
	4 
	3 
	2 
	1 

	private 
	5 
	4 
	3 
	2 
	1 


14. What are your travel destination most often? 
a) Rest, leisure, entertainment 
b) knowledge 
c) sport and its support 
d) Pilgrimage 
e) the business purpose 
f) The guest target 
g) Other (specify) 
15. If you are traveling abroad for a vacation that will be most important to you? 
	[bookmark: table03]Type of stay 
	Very important 
	Not the most important thing 
	It does not matter 

	Sunbathe and swim 
	3 
	2 
	1 

	Shopping 
	3 
	2 
	1 

	Excursions, familiarity with the local culture 
	3 
	2 
	1 

	Entertainment at the hotel 
	3 
	2 
	1 

	Wellness 
	3 
	2 
	1 

	training 
	3 
	2 
	1 


16. Where do you want to spend your next holiday (vacation)? 
a) Housing 
b) to visit other cities of the country 
c) in a holiday house / motels / camp on the territory of the country 
g) abroad in Europe 
d) abroad, in Turkey or Egypt 
e) Other (please specify) 
17. Select the two main reasons why you can not travel. 
a) the value of tourism products 
b) lack of time 
c) health restrictions 
g) family life cycle 
d) own safety 
e) To me, nothing prevents 
18. Do you profess any religion? 
a) no 
b) yes 
If you answered no, go to question №21 
19. What religion you profess? 
a) Christianity 
b) Buddhism 
c) Islam 
d) Other (please specify) 
20. Have you ever committed by a pilgrimage? 
a) no, never 
b) No, but I am going 
c) Yes, one day 
d) Yes, many times 
21. How much do you usually spend on a vacation for a year (your parents are paying for you)? 
a) up to 100 Euros. 
b) 100-500 Euro. 
c) 500-1000 Euro. 
g) 1000 Euro. 
22. Which group of countries is of the greatest interest to you? 
a) Europe 
b) North America 
c) Central and South America 
d) Turkey and Egypt 
e) of the Indian Ocean islands 
f) North Africa 
g) India 
h), Thailand, China, Vietnam 
i) core Canary, Maldives 
e) Other (please specify) 
23. What languages ​​do you speak? 
1. . 
2. 
3. 
Many thanks for the help in carrying out 
This case study! 

Appendix 2. 
The work plan of the survey. 
	[bookmark: table04]Description of measures 

	The conclusion of the contract with the customer 

	The calculation of the financial cost of the study 

	Development of the CSI program 

	Development tools 

	Development of guidelines for organizers and interviewers 

	Replication tools 

	Briefing organizers and interviewers 

	Fieldwork 

	Collection, processing and preparation of questionnaires 

	Analysis of the received information, its synthesis and mapping 

	Preparation of analytical notes and reports 

	Presentations and introduction of research outcomes into practice 



3. Analytical section. 
1. Dependence of selecting the type of recreation on the age (in%). 
(It is in accordance with the voprosom№15, taking into account only the column "very important") 
	[bookmark: table05]Age 
Type of stay 
	<17 
	18-24 
	25-35 
	36-55 
	55> 

	Sunbathe and swim 
	
	
	
	
	

	Shopping 
	
	
	
	
	

	Excursions, familiarity with the local culture 
	
	
	
	
	

	Entertainment at the hotel 
	
	
	
	
	

	Wellness 
	
	
	
	
	

	training 
	
	
	
	
	


2. Barriers to travel depending on the length of release (in%). 
	[bookmark: table06]length 
barrier 
	holiday 
	1 month (in parts) 
	1 month 
	In fact, 2 weeks 
	More than 1 month 

	cost tourism products 
	
	
	
	
	

	time shortage 
	
	
	
	
	

	health restrictions 
	
	
	
	
	

	family life cycle 
	
	
	
	
	

	own safety 
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