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PURPOSE: To determine the attitude of today's youth-to-drink alcoholic beverages. 
Obiectives: 
1. Set dependency emotional stability from alcohol. 
2. Identify the impact of social protection of the young man on the consumption of alcoholic beverages. 
3. Consider the trend of alcohol consumption with the deterioration of the material conditions of human loss and his composure. 
4. Set relationship between the moral values ​​of man and alcohol. 
Subject of research: Influence of socio-psychological factors on the attitude of today's youth to the use of alcoholic beverages. 
SUBJECT OF RESEARCH: young people aged 18-32 years per each country. 
RELEVANCE OF THE TOPIC: 
Until recently, alcoholism as a scientific problem existed only in the medical and biological level. An increasing number of researchers who are considering the impact of socio-psychological factors on man's attitude to alcohol. 
In this study, we will learn the attitude of today's youth-to-drink alcoholic beverages. With research, you can identify some of the social and psychological factors influencing alcohol abuse among young people. 
Analyzing the global statistics for the past decade, we can draw the following conclusions: 
1. Increased alcohol consumption per inhabitant per year, which can be seen from the table: 
2. In recent years (2011-201 2) increased number crimes on soil drunkenness. 
3. There was also an increase in mortality rates, which are due to alcohol. 
These, and a number of other indicators allow us to speak about alcoholism as a social evil. Binge drinking is causing irreparable damage to society, cripples the fate of people, is a health hazard not only present but also future generations. 
For these reasons, this case study for today is especially important. 
RESEARCH METHOD: 
The main research method in this study selected the survey questionnaire form. In this form of survey respondent says most truly, as a survey - a secret study of opinions, where the respondent is unknown and can not find his name thus guarantees complete anonymity of the respondent. If you select the conversation or interview as a method of gathering sociological information, studied could hide the true facts, and authentic. 
THE WORKING HYPOTHESIS: 
It is assumed that drinking alcohol young people affects their emotional stability, and vice versa. Those young people who are more emotionally stable, negative attitude to alcohol than those who are emotionally unstable. 
Despite the worsening financial situation of young people, very low scholarship and high salaries, higher prices of alcoholic beverages and life in general, in my opinion, the amount of alcohol used by young people has not decreased. 
It is also assumed that there is a correlation between the consumption of alcoholic beverages and the presence of high moral values ​​among the younger generation. 
This study is so personal affects human relationships, it seems to me that, despite guaranteed anonymity responsible will be given not entirely objective answers. 
In my opinion, even the younger generation, that is, today's students and young people generally do not believe in the ability to eradicate drunkenness, thus assuming that the sobriety of society is an illusion. 
The social environment, living conditions generate the preconditions for the formation of young people needs to artificial means of influence on their subjective state. 
Conceptual apparatus. 
1. Social problems of youth - a range of problems of socio - demographic group, still in its infancy of social maturity, entering the world of adults, adoption to him and his future studies. 
2. Requirements - need-or what is necessary for the maintenance of life of the organism, the human person, social group, society as a whole. 
3. Alcoholism - a chronic disease that develops as a result of the systematic use of alcoholic beverages, which manifests itself in physical and psychological dependence on alcohol, which leads to social and psychological degradation of the person. 
4. Leisure - a synonym for "free time." 
5. Self-esteem - a subjective opinion of the person about their actions, intentions. 
6. Person - an individual as a subject of social relationships and conscious activity. 
SAMPLE (target group): 
Interviewed 1,000 people in 12 countries of the former Soviet Union (the demographic distribution in accordance with a nationally representative sample for the 18-32 age). 
METHOD OF TREATMENT OF SOCIAL MEDIA: 
The information was processed in SPSS to obtain a cross-analysis of the frequency response data. 
network schedule 
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	study design 
	Spanish Time .. 

	1 
	Topic Selection. Program development 
	10 days 

	2 
	questionnaire Design 
	5 days 

	3 
	Conducting research 
	4 days 

	4 
	Analysis of the study 
	4 days 

	5 
	Conclusions recommendations 
	7 days 










EXPLANATORY MEMORANDUM. 
The main objective of this case study was to identify public attitudes of today's youth to the use of alcoholic beverages. The research program was compiled in advance and carried out according to plan. All planned activities have been carried out. 
The number of respondents - 1,000 people in each country of the region, in the three main cities of each country (Russia, Ukraine, Belarus, Moldova, Georgia, Armenia, Azerbaijan, Kyrgyzstan, Tajikistan, Turkmenistan, Kazakhstan, Uzbekistan). 
The first set of questions (1 - 4) Identify the demographic reference respondents. 
Further questions were arranged not by individual units and in a chaotic manner. 
On the establishment of emotional stability, depending on the intended use of alcohol issues 10, 13, 14, 17, 20. 
On the identification of the impact of social protection of students and the need for alcohol delivered to the following questions 8, 9, 12, 18. 
To establish the relationship between moral values ​​and human consumption of alcoholic beverages are given questions 3, 5, 16, 22. 
To address the trend of alcohol consumption with the deterioration of the material situation of young people and a loss of mental balance are questions 7, 9, 10, 15, 21. 
To assess youth opinion on temperance society help questions 25, 23, 15, 11. 
Security question, which aims to test the reliability of the data and the sincerity of the respondents, is the question 19. 
The question - the question is invited to filter 24. It was proposed to clarify the competence of students. 
Before questioning is necessary to bring to the meeting that they are guaranteed anonymity. 
QUESTIONNAIRE:
1. You have grown: 
a) in the town 
b) in the village 
c) in the settlement 
2. Your gender: 
a) male; b) women 
3. Are you a religious person? 
a) yes b) no 
4.Otsenite their performance at school: 
a) fine; c) Satisfactory 
b) good; g) unsatisfactory. 
5. When did you first find out the taste of alcohol? 
a) to the school; b) to Class 5 
c) up to 8th grade; g) to 11th grade; 
d) at the end of secondary school. 
6. Was it a pleasant first impression received from alcohol? 
a) yes c) I do not remember 
b) no d) difficult to answer 
7. When you drank alcohol last time? 
a) yesterday b) one month ago 
b) a week ago g) do not drink 
8. How do you feel about the advertising of alcoholic beverages? 
a) positive b) indifferent 
b) negative 
9. What kind of spirits do you prefer? 
a) brandy, vodka etc.) home-made drinks 
b) alcohol e) brew 
c) Well fortified wine) beer 
g), liqueurs, champagnes, 
d) What happened to get 
e) dry wines 
10. Does alcohol withdrawal mental stress? (Your opinion) 
a) yes 
c) sometimes 
b) No 
g) Other _________________________________ 
11. Can a modern feast to do without alcohol? 
a) yes 
c) Other ______________________________________ 
b) no ___________________________________________ 
12. How often do you drink alcohol? 
a) daily 
g) very rare 
b) 1-2 times a week 
e) I do not drink 
c) 2-3 times a week 
13. How easy is it to you to give up alcohol? 
a) yes 
c) sometimes 
b) No 
g) Hard to answer 
14. Were there with you unpleasant consequences associated with the consumption of alcoholic beverages? 
a) Yes b) No c) difficult to answer. 
15. Your personal attitude to the use of alcohol? 
a) it is better not to drink at all; 
b) confidence in safety infrequent binges; 
c) should be drunk keeping a sense of proportion; 
g) I think sometimes permissible to have a drink; 
d) for a healthy person alcohol is harmless; 
e) I can not answer; 
16. Have you met the person you respected in a state of extreme intoxication. Your reaction: 
a) pass by, changing opinion about it; 
b) shall render all possible assistance, experiencing frustration; 
c) I sympathize, I will pass over; 
g) shall render all possible assistance, "who does not happen." 
d) I can not imagine that. 
17. Are you able to self-intoxicated? 
a) Yes b) No c) difficult to answer. 
18. Have you seen my parents in a state of extreme intoxication? 
a) yes b) no d) difficult to answer. 
19. Do you think that alcohol is evil? 
a) yes b) no 
20. How much money do you spend on the purchase of alcohol per month (on average)? 
a) many (almost all) 
b) enough 
c) small 
g) any spending at all. 
Do you 21.Znaete its norm? 
a) yes b) no 
22. The need to (select all options) To promote the vitality: 
a) change of mode of the day 
b) participation in sports 
c) permanent nature walks 
g) use of alcohol 
d) the use of soft drugs 
e) inspired literature 
g) a large amount of money 
h) другое________________________________________________________________________________________________________________________ 
23.Svobodnoe time without the use of alcohol - in vain for lost time. 
a) always b) never 
b) sometimes d) difficult to answer 
24. As for - you, who loves a drunk? 
a) himself) another person 
25.Trezvost society is: 
a) an illusion b) reality. 
THANK YOU FOR YOUR ANSWERS! 
TREATMENT OF RESULTS. 
The first four questions related to demographics. Therefore, of particular interest are the answers from the fifth question. 
Analyzing the respondents' answers to question 5 questionnaires received the following table (Table 1). 
	[bookmark: table02]When you first learned the taste of alcohol? 
	before school 
	Until 5th 
class 
	Until the 8th 
class 
	Until the 11th 
class 
	At the end 
school 

	youths 
	4 
	5 
	12 
	4 
	0 

	
	16% 
	20% 
	48% 
	16% 
	0% 

	girls 
	2 
	1 
	5 
	10 
	7 

	
	8% 
	4% 
	20% 
	40% 
	28% 


Table 1 
[bookmark: graphic1C]
As can be seen from the table and graph, the majority of young men first learned the taste of alcohol before the 8th grade, so that shows the fact of early initiation to alcohol. Most girls are attached to alcohol between the 8th and 11th classes. So the young men about 3 times more likely to try alcohol at an earlier age than girls. 
Consider the 6 th issue of whether it was a pleasant first impression from taking alcohol? 
Tabulation and data obtained constructed diagram (Table 2) clearly show that one third of young people the first impression from taking alcohol was not pleasant, but the majority of young men either do not remember or find it difficult to answer. The bulk of the girls also answered in the negative. 
table 2 
	[bookmark: table03]6 question 
	a) yes 
	b) No 
	c) I do not remember 
	g) Hard to answer 

	youths 
	2 
	8 
	6 
	9 

	
	8% 
	32% 
	24% 
	36% 

	girls 
	2 
	14 
	1 
	8 

	
	8% 
	56% 
	4% 
	32% 


[bookmark: graphic1D][bookmark: graphic1E]
boys girls 
This suggests the use of a variety of motives between girls and boys. Many of the respondents drank alcohol for the first time from their parents as a "medicine" so difficult to answer the question. 
7 Consider the question: When you drank alcohol last time? 
	[bookmark: table04]7 question 
	a) 
	b) 
	at) 
	D) 

	youths 
	4 
	15 
	6 
	--- 

	
	16% 
	20% 
	24% 
	0% 

	girls 
	--- 
	2 
	9 
	14 

	
	0% 
	8% 
	36% 
	56% 


Table 3 
Can be drawn from the results conclude that the young men more likely to use alcohol than girls. And in spite of the difficult financial situation of today's young people are spending a lot of money on alcoholic beverages. 
See table and figure 3 
[bookmark: graphic1F]
histogram 3 
Question 8: How do you feel about alcohol advertising? 
	[bookmark: table05]8 Questions 
	A) positive 
	B) negative 
	B) indifferent 

	youths 
	5 
	5 
	15 

	
	20% 
	20% 
	60% 

	girls 
	1 
	9 
	15 

	
	4% 
	36% 
	60% 


Table 4 
[bookmark: graphic20][bookmark: graphic21]
boys girls 
The responses indicate that the majority of young people, both boys and girls are indifferent to alcohol advertising. 
Question 9 was: What kind of spirits do you prefer? 
(see. the questionnaire) 
As a result of the responses based chart (see. Figure 5). From which it appears that boys prefer stronger drinks weak and the girls on the contrary. 
We see also that there were also those who do not give a pure 
[bookmark: graphic22]
gistogramma.5 
alcohol (among men) and those who do not care what the fortress drink. 
Question 10: Does alcohol withdrawal mental stress? 
	[bookmark: table06]10 question 
	A) Yes 
	B) No 
	B) sometimes 
	D) other 

	youths 
	7 
	7 
	eleven 
	---- 

	
	28% 
	28% 
	44% 
	0% 

	girls 
	4 
	2 
	19 
	---- 

	
	16% 
	8% 
	76% 
	0% 


[bookmark: graphic23]Table 5 
The majority of young people believe that alcohol sometimes helps to relieve mental stress, helps you relax. Some of the young people have chosen for themselves the question as the cause of drinking. 
Question 11: Can a modern feast to do without alcohol? 
	[bookmark: table07]11 question 
	A) Yes 
	B) No 
	B) more 

	youths 
	1 
	24 
	---- 

	
	4% 
	96% 
	0% 

	girls 
	2 
	20 
	3 

	
	8% 
	80% 
	12% 


Table 6 
[bookmark: graphic24][bookmark: graphic25]
boys girls 
Almost all respondents believe that the current feast can do without alcohol. But 12% of women think that sometimes it's real. 
Question 12: How often do you drink alcohol? (see. the questionnaire) 
	[bookmark: table08]12 question 
	A) 
	B) 
	AT) 
	D) 
	D) 

	youths 
	--- 
	10 
	13 
	2 
	--- 

	
	0% 
	40% 
	52% 
	8% 
	0% 

	girls 
	--- 
	5 
	13 
	6 
	1 

	
	0% 
	20% 
	52% 
	24% 
	4% 


From this we can conclude polygon; that boys more likely to use alcohol than women (Table 7), but the bulk of 
[bookmark: graphic26]Table. and polygon 7 
young people in general consume alcoholic drinks 2-3 times a month. 
Question 13: Do you easily give up alcohol? (cm. profile) gave the following results. 
	[bookmark: table09]13 question 
	A) 
	B) 
	AT) 
	D) 

	youths 
	7 
	5 
	8 
	5 

	
	28% 
	20% 
	32% 
	20% 

	girls 
	16 
	--- 
	4 
	5 

	
	64% 
	0% 
	16% 
	20% 


[bookmark: graphic27]
Table. and a histogram 8 
As shown by the histogram, the girls can easily refuse the offer to drink, and only a third of young men confident in their strength of will. There are some young men who can not resist the offer to drink. 
14 question: Did you get into trouble history associated with use of alcoholic beverages? 
	[bookmark: table0A]14 question 
	A) Yes 
	B) No 
	B) at a loss 
Reply 

	youths 
	12 
	8 
	5 

	
	48% 
	32% 
	20% 

	girls 
	3 
	17 
	5 

	
	12% 
	68% 
	20% 


Table 9 
[bookmark: graphic28][bookmark: graphic29]
boys girls 
As can be seen from the segment with most of the young men come unpleasant consequences associated with the consumption of alcoholic beverages. With girls such troubles occur much less frequently. 
15 question: Your personal attitude to alcohol? 
He gave the following results. (see. the questionnaire) 
	[bookmark: table0B]15 question 
	A) 
	B) 
	AT) 
	D) 
	D) 
	E) 

	youths 
	--- 
	10 
	4 
	8 
	3 
	--- 

	
	0% 
	40% 
	16% 
	32% 
	12% 
	0% 

	girls 
	2 
	8 
	1 
	13 
	1 
	--- 

	
	8% 
	32% 
	4% 
	52% 
	4% 
	0% 


Table 10 
[bookmark: graphic2A]
schedule to question 15 
Boys and girls generally believe that alcohol, if it is not often drink - harmless, and sometimes alcohol is even permissible to use. 
16 question was: What is your reaction when you find a reputable person intoxicated? 
[bookmark: graphic2B]
histogram 11 
From the histogram (see. Gitogr.11) shows that the majority of young people will try to help a drunken man whom they respect, but among these young people in more than half of the opinion of the person does not change, ie, they believe that each can happen is. 
Let us find out the relationship between the indices using a correlation coefficient table and rank correlation. 
	[bookmark: table0C]16 question 
	youths 
	girls 
	Rank 1 
	Rank 2 
	di 
	di² 

	A) 
	0% 
	8% 
	5 
	4 
	1 
	1 

	B) 
	24% 
	36% 
	2 
	2 
	0 
	0 

	AT) 
	16% 
	0% 
	3 
	5 
	-2 
	4 

	D) 
	52% 
	44% 
	1 
	1 
	0 
	0 

	D) 
	8% 
	12% 
	4 
	3 
	1 
	1 


l = 5; å di² = 6; r5 = 1-6 å di² / l ( l²- 1) 
r5 = 1-6 * 6/5 = 1.3 * 24/5 * 2 ​​= 3.1 / 10 = 7/10 = 0.7 
Conclusion: between boys and girls and their reaction to the situation there is a relationship, that is to r5> 0,5... 
Question 17: Are you able to self-intoxicated? 
	[bookmark: table0D]17 question 
	A) Yes 
	B) No 
	B) difficult to answer 

	youths 
	8 
	4 
	13 

	
	32% 
	16% 
	52% 

	girls 
	17 
	1 
	7 

	
	68% 
	4% 
	28% 


[bookmark: graphic2C][bookmark: graphic2D]
boys girls 
Table. and chart 12 
Most women consider themselves capable of self-control in a drunken state, and most of the young men find it difficult to answer this question. Among the young men there are those who can not control themselves. 
18 question: Have you seen my parents in a state of extreme intoxication? The study of this issue brought the following results. 
	[bookmark: table0E]18 question 
	A) Yes 
	B) No 
	B) difficult to answer 

	youths 
	23 
	2 
	---- 

	
	92% 
	8% 
	0% 

	girls 
	7 
	17 
	1 

	
	28% 
	68% 
	4% 


Table 13 
[bookmark: graphic2E]
Almost every young man saw the parents in a state of extreme intoxication, but most of the girls meet otherwise. 
19 question: Do you think that alcohol is evil. 
[bookmark: graphic2F]
histogram 14 
This question refers to the control. Therefore, we can say that there were some students who have not tried to answer objectively - how to think, but as a "better". 
20vopros posed as follows: What is the amount of money you spend on the purchase of alcoholic drinks per month (on average)? 
[bookmark: graphic30]
histogram 15 
Most of the students (see para. 15, histogram) is spending a little money to buy alcohol, but a third of boys said that for the purchase of alcohol they spend a lot of money. We construct for this issue correlation table. 
	[bookmark: table0F]20 question 
	youths 
	girls 
	Rank 1 
	Rank 2 
	di 
	di² 

	Many (almost all) 
	4% 
	0% 
	4 
	3.5 
	0.5 
	0.25 

	Enough 
	32% 
	0% 
	2 
	3.5 
	-0.5 
	0.25 

	few 
	48% 
	76% 
	1 
	1 
	0 
	0 

	Never spend 
	16% 
	24% 
	3 
	2 
	1 
	1 


l = 4; å di² = 1.5 
r5 = 1-6 * 1,5 / 15 * 4 = 1-1.5 / 10 = 0.85. 
Conclusion: a very high coefficient of rank correlation. It says that between boys and girls and the use of alcoholic beverages there is a strong relationship. 
21 question: Do you know your rate? 
The vast majority of young people (see. Table 16) think they know their normal drinking. However, 16% of young people do not know it. 
	[bookmark: table10]21 questions 
	A) Yes 
	B) No 

	youths 
	21 
	4 

	
	84% 
	16% 

	girls 
	23 
	2 

	
	92% 
	8% 


Table 16 
[bookmark: graphic31]
histogram 16 (question 21) 
22 Consider the question: it is necessary (see profile). For raising vitality: 
[bookmark: graphic32]
Figure 17 
As can be seen from the landfill the majority of young people believe that alcohol is not suitable for raising vitality. In most cases 
Youth need a large amount of money, nature walks and sports. 
23 question: Leisure time without alcohol _ vain for lost time. (see. the questionnaire) 
	[bookmark: table11]23 question 
	A) always 
	B) sometimes 
	B) Never 
	D) difficult to answer 

	youths 
	--- 
	6 
	19 
	--- 

	
	0% 
	24% 
	76% 
	0% 

	girls 
	--- 
	2 
	23 
	--- 

	
	0% 
	8% 
	92% 
	0% 


Table 18 
[bookmark: graphic33][bookmark: graphic34]
boys girls 
Most young people find leisure time spent without alcohol useful, not in vain wasted time. 
24 question: Who loves a drunk? He gave the following results. 
[bookmark: graphic35]
histogram 19 
Young people generally believe that the drunken man loves above all himself. A third of young people believe that - in love with another man, and a third of women said that no one likes. 
Construct for this issue correlation table. (See. Table 19 and gistogrammu19) 
	[bookmark: table12]24vopros 
	youths 
	girls 
	Rank 1 
	Rank 2 
	di 
	di² 

	A) 
	48% 
	56% 
	1 
	1 
	0 
	0 

	B) 
	12% 
	12% 
	3 
	3 
	0 
	0 

	AT) 
	32% 
	0% 
	2 
	4 
	-2 
	4 

	D) 
	8% 
	32% 
	4 
	2 
	2 
	4 


TABLE 19 
l = 4; å The di² = 8; 
r5 = 1-6 * 8/4 * 1-4 = 15/5 = 1/5 = 0.2. 
Conclusion: The correlation coefficient is low, so that the views of young people are significantly different. 
25 question: Sobriety Society eto-: 
	[bookmark: table13]25 question 
	A) Illusion 
	B) reality 

	youths 
	23 
	2 

	
	92% 
	8% 

	girls 
	21 
	4 

	
	84% 
	16% 


[bookmark: graphic36]
Thus it is clear that almost all the youth refers to the absolute sobriety societies as illusions, believing thereby that drunkenness so came into our lives, that attempts to bring society to sobriety to anything or lead. 
CONCLUSIONS: 
As a result of sociological research it was confirmed in the main working hypothesis. It turned out that the degree of emotional stability affects the consumption of alcohol by young people. Those young people who are more emotionally stable, drink much less than those that are more exposed to emotional stress. 
Sociological research has shown that most students try to spend enough funds for the purchase of alcoholic beverages. Some girls try not to spend. 
Just confirmed the hypothesis of the existence of the relationship between the consumption of alcohol and the presence of high moral values. Those young people who consume alcohol in a quantity of less serious, have higher moral values ​​than those who consume more alcohol. 
Alcohol is an artificial means of influence on their subjective state. Therefore, as shown by sociological research, with the deterioration of the social conditions of the environment, life, with difficult financial situation generated preconditions for the formation of young people in alcohol needs. 
It confirmed the hypothesis of the impossibility of sobriety society, since 90% of young people do not fully believe in this idea. 
The need for alcohol does not exist by itself, it is only an expression, as if transmuted form of a number of other requirements that do not receive satisfaction in any given conditions. alcohol consumption is associated with a variety of situations and perform not one but many different functions. Each of these functions is the satisfaction of some natural needs or conditions of its satisfaction. This requirement can be spiritual, physical or emotional, but in each case there is, on the one hand the possibility of resolving agents healthy situation, and on the other - for many people is more preferred alcohol means than any other. 
To get rid of these negative phenomena, should strengthen the propaganda struggle with alcohol. Previous international experience shows that a single blow with alcoholism can not be eliminated, but also should not "give up." It is necessary to look for methods to combat alcoholism. 
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